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You are required to develop a critical understanding of what the mass media is, how the mass media is created and presented, and the relationship between the media and its audiences.

Key Issue 1: What are the mass media?

Mass Media – Sources of information which present information either visually (e.g. television, film) or through sound (e.g. radio, music)

Communication – Information, which is sent (communicated) from the mass media to its audiences.

Convergence- The way in which different media seem to be becoming the same.

Globalisation – A process where activities are organised on a global and not national scale e.g. the World Cup, McDonald’s.

Intertextuality- The way media refer to other media.

Interactivity- When people can create their own media or influence the content of the media.

Key Issue 2: How is the content of the mass media created and presented?

Selection – Media messages are selected by the owners of the mass media (middle-class, white, male) and they choose the representations they want to present e.g. owners will choose what stories they want to cover in the news (linked with the concept moral panic).

Bias – Messages, which are sent to audiences, may contain an element of bias (do not include the full picture). For example a review of a football match may only focus on the sending off of a player and may not focus on any other details of the match.

Stereotyping – Creating a negative image of a social group based on very limited detail or information e.g. the Afro-Caribbean criminal. 

Key Issue 3: What is the relationship between media and audiences?

Agenda setting- How the media decide what is important news and what is not.

Audiences – The receivers of media messages e.g. viewers of television or listeners to the radio.

Censorship- To cut out words or scenes, usually because they are considered dangerous or offensive.

Socialisation – The teaching of norms and values to an individual. One agency of socialisation is the mass media, the mass media can inform audiences what is acceptable behaviour and what is not acceptable behaviour in a variety of ways e.g. Crime Watch UK, the news.

Media effects models – Audiences can potentially respond to media messages in a variety of ways e.g. negotiated and oppositional readings, hypodermic syringe model.

Moral panics – An over exaggeration of a topic or issue in the attempt to generate public interest. Media companies frequently do this in the attempt to generate more sales.

What are the Mass Media?
1 TV
2 Radio
3 Newspapers
4 Magazines
5 Cinema
6 Recorded music
7 Internet

How is the news selected?
Questions people ask are, is the news bias, are we getting the true story? Is the news ‘dumbed down’ so that we hear what happens but do not really know why?  Why do some stories make the news and others do not?

Journalists, editors and others in the news industry work as GATEKEEPERS of the news, they make the decisions as to when a story will be written and then printed or aired.  Gatekeepers need to decide if the story is newsworthy, some considerations are:
1 Has is just happened?
2 Is it dramatic- with conflict or argument?
3 Does it involve celebrities or ordinary people the public can identify with?
4 Can it be presented in a way the public will understand?
5 If it is foreign news does it involve British people or interest?
6 Is there photos or video footage?
These are examples of NEWS VALUES.
Time and space is an important part of how the news is selected.  Newspapers have to work to a deadline so the articles have to be written and printed to these constraints.

The effects of the media

The Hypodermic syringe
In the early 20th Century the Hypodermic Syringe theory stated that the mass media is as effective in changing people’s opinions and behaviour as a drug being injected into the body.  However, today we are much more accustom to the media and more critical of its messages.

Audiences
The audience has evolved into an active part of the media rather than a passively accepting the messages of the media.  The audience has become very much in control, we decide what we use and for what purpose, it is the media’s aim to satisfy the audience’s desires.

Cultural effects
Feminists argue that there are long term effects of the media, for example the gender stereotyping shown in advertisements shape the way in which boys and girls are socialised.

Moral panics
On a ‘slow news weekend’ it has been highlighted that the media over exaggerates and sensationalised reports, which led to moral panics.  The public then reacts to theses stories, which lead to ensuing problems.  Moral panics in the past have focused on the drug ecstasy, football hooligans, and asylum seekers. Moral panics can be recognised by:
1 Exaggeration of true events
2 Inflated language
3 Prediction
4 Symbolisation- words and styles becoming symbols, for example wearing a particular piece of clothing means you belong to a certain group
5 Demands for tough action by the government, police and courts

These moral panics are usually masking deep seated worries the public have about society in general but having one specific issue gives them a focus for their anxiety.

An example of a moral panic is the reaction by the British public when evidence of the murder of the 2-year-old boy James Bulger was released.  Due to the copycat nature of the killing (from the film Childs play 3) the media began running stories such as “For the sake of ALL our kids…. BURN YOUR VIDEO NASTY”.  There was a call for tougher censorship of films to be brought out.

Censorship
There are legal restrictions on what can be reported:
1 The D notice system means that military information needs to be dealt with sensitively
2 The Official Secrets Act covers a range of types of information that cannot be published 
3 Anyone who publishes insulting or damaging material can be sued by that person

Politics and the media
Politicians try to directly influence the audiences by publishing posters and advertisements about their party’s policies and make sure their views are heard and explained on the TV, radio and newspapers.

The media is advised to show ‘due impartiality’ to each political party and are obliged to give each party the same amount of airtime.  However, over time both the BBC and ITV have been accused by the Labour and Conservative parties for being biased against them.

Newspapers generally support one political party, for example The Sun newspaper during the 1997 elections were heavily in favour of the Conservative party and ran many campaigns to try and influence how people voted.


Gender and the media
Men still dominate the workforce of the media, but women are becoming more of a presence.  Men are generally paid more than women and careers for men are within current affairs, political news and women in features and lifestyle articles.  However, women working in the media have been able to bring feminist issues more to the attention of the public.

The media reinforces gender stereotypes through the roles women and men play in films and soap operas.  There has been a new wave of roles played by women who are strong and independent but the old stereotypes of the content housewife and devoted mother will be hard to shake.

Advertisement agencies also use gender stereotypes to sell their products, for example a strong man driving a sports car and a woman using the new super powerful bathroom cleaner.

Do stereotypical representations matter?

	YES
	NO

	If we see something over and over again we internalise the idea and believe it to be true.  A girl may grow up thinking men only find a certain type of girl attractive and to find a partner acts in a less clever way than she is.
	The media is only one source of ideas and information.  We do not unthinkingly taking in what we see, we are also more aware of stereotyping and sexism in the media.



Different types of media are aimed at certain genders for example:
1  Cosmopolitan magazine for women and GQ for men
2  TV aims soap operas and costume dramas at women and documentaries, sports, action films for men




Ethnic groups and the media
Like women minority ethnic groups have in the past been represented in a negative and stereotypical way.  Such stereotypes of non-whites are:
1  The dangerous savage (native Americans in most western films)
2 The noble savage (native Americans in Dances with wolves)
3 The entertainer based on the idea that most black people have natural rhythm
4 The devious villain (often from the Far East)

Today non-whites are portrayed as violent and criminals in soap operas or police dramas.  Storylines involving Black people tend to emphasise conflict, problems and cultural differences.  More recently there has been concern for the way Arab people are being portrayed as terrorist fuelling anti Muslim ideas.

In the news recently the issue of immigrants has been a popular one often implying they are a threat to British values.  In 1999 and 2000 this created a moral panic and there was a rise in racist incidents reported.

Age and the media
British children spend five hours a day using the media.  About two thirds of young people aged 6 to 17 have a television in their bedroom.  These figures are higher than in other European countries where the children watch less than an hour a day.  One reasons seems to be that parents do not feel playing outside is safe and if they are in the home then at least they know they are safe.

To try an protect children from adult content on the television the 9pm Watershed was introduced, and certification of films and video games also helps in controlling what children view.

Class and the media
Working class children are more likely to have a TV in their rooms than middle class children who have a computer instead.  Class is an issue that runs through many soap operas and comedies but it is hard to pin down, an attempt at a realistic illustration of a working class British family is the Royal Family, which avoids stereotypes of crime, drugs and conflict.

The future of the mass media

Convergence highlights how all forms of media are becoming interconnected, for example, you can now access the Internet from mobile phones where before it would only be through a computer.  Newspapers and radio programmes are also available online where once you could only access them in their original form.

Intertextuality relates to the idea of convergence, it highlights the idea that more and more media are about other media.  For example:
1 Magazines about soap operas
2 TV programmes about cinema films or about the Internet
3 TV series that make reference to other TV shows or films for example The Simpsons

Globalisation this is the idea that highlights how the media reaches all around the world, examples of this are:
1 You can watch TV channels in all languages through cable and satellite TV
2 In big cities you can buy newspapers from all over the world

Many forms of media are produced to reach a worldwide audience, for example, the BBC make programmes such as Teletubbies to be viewed all over the world.  However, globalisation only affect countries that are wealthy, many African countries who have a high illiteracy rate and cannot afford newspapers or to pay for cable TV are not being reach by the media. 

Interactivity refers to how media has developed from one-way communication to the audience having an influence on how the media is produced.  Now ordinary people can use phone in, email their opinions or vote for the outcome of a TV programme.  Also anyone with a computer can create their own website or be connected to many people through Myspace or facebook.

QUESTION 1

(a) Identify and describe THREE ways in which the mass media might influence people’s lives.				(6 marks)

1 General behaviour e.g. voting behaviour
2 Aggression and violence
3 Socialisation generally
4 Attitudes 
5 Fashions
6 Roles and role models
7 Other reasonable answers

(b) Using examples, explain how the mass media have changed in the last twenty years.						(9 marks)
1 Larger and more distant audiences reached
2 Use of new technologies (internet, satellite TV)
3 Concentration of ownership (newspapers)
4 Greater community access e.g. cable and local media networks
5 Wider range of many types e.g. TV channels, magazines.
6 Contributes to gender socialisation e.g. sex-stereotyping adverts
7 Increasingly important source of information and evidence
8 Interactivity
9 Convergence
10 Intertextuality
11 Any other reasonable answer

(C)”The Internet is improving people’s lives”. 		
Evaluate the arguments both FOR and AGAINAST this claim.  
									    (10 marks)
Arguments and evidence FOR this claim

1 Access to more information
2 Greater choice/control of media content for individuals
3 Easier to reach others with own messages/ content
4 New products available
5 Easy to buy and sell
6 Video conferencing
7 Other reasonable responses

Arguments and evidence AGAINST this claim
1 Not everyone gets access to the Internet
2 Expensive technology many cannot afford to use
3 Unreliable and not suitable for all forms of communication
4 Social class and other aspects of stratification relatively unchanged
5 Still controlled by others
6 Other groups still have large influence e.g. government, journalists, spin doctors, pressure groups
7 Other reasonable responses

QUESTION 2

(a) Identify and describe THREE ways the mass media are controlled.							(6 marks)

1 Censorship
2 Certification
3 Watershed
4 Official secrets Act
5 Ownership 
6 Advertisers
7 Audiences
8 Journalists
9 Editors
10 Other reasonable responses

(b) Using examples, explain how the content of newspapers is selected.								(9 marks)

1 Agenda setting
2 Time and space
3 Moral panics
4 Money selling papers
5 News values
6 Other reasonable responses

You are expected to include examples, case studies and/or evidence in your answer.

(c) “There should be no control over the content of the mass media”. 
Evaluate the arguments both FOR and AGAINAST this claim.  
									    (10 marks)
Arguments and evidence FOR this claim
1 The public have a right to the truth
2 Impartiality
3 Media needs to be independent from the government
4 Government may be covering up their faults i.e. Iraqi mistreatment
5 Public with control their own viewing through choice
6 Parents will control the media their children watch
7 In a democracy there is free speech
8 Other reasonable responses

Arguments and evidence AGAINST this claim
1 In times of war some information could be used by the enemy
2 In times of war morale could be damaged by the truth
3 In times of war, the truth may need to wait to prevent public reactions causing problems
4 In times of war, security may need maintaining
5 Hypodermic syringe- media may cause poor behaviour
6 Owners need to control i.e. moral stance
7 Society needs a moral stance i.e. against paedophilia etc

PRACTICE QUESTIONS

Question A (6 marks)
1. Identify and describe three examples of mass media
2. Identify and describe three ways people use the media.
3. Identify and describe three media stereotypes of women.
4. Identify and describe three media stereotypes of ethnic minorities.
5. Identify and describe three media stereotypes of middle-class people.
Question B (9 marks)
1. Using examples state different social groups who own and control the media.
2. Using examples state different developments of the mass media in the last 20 years.
3. Using examples describe how the media can affect our opinions and attitudes.
4. Using examples describe how the media create stereotypes of men and women.
5. Using examples state different ways the mass media can communicate with people.

Question C (9 marks)
1. “Every social group is portrayed positively in the media.” Evaluate this claim.
2. “The media is to blame for the moral panics in our society.” Evaluate this claim.
3. “The audience control the content of the media.” Evaluate this claim.
4. “The mass media have a powerful influence on people’s lives.” 		Evaluate this claim.
5. “Examining the media is useless for sociologists.” Evaluate this claim.
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